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Hillel WHAT IS “ENGAGEMENT”?

International

Engagement is the act of reaching people,
getting to know them, and connecting them
to something larger than themselves based on
their interests, ambitions, and passions.
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Hillel MINDSET
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Our research has shown that participation in Jewish life on campus leads to great outcomes.

But you can’t participate in Jewish Life on Campus if...

... you can’t get out of bed in the morning.

... you can’t physically access the building.

... you are questioned when you show up because of
how you look.

... your Jewish identity isn’t respected or reflected.
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Beyond the Coffee Date: The 3 Cs

Who can | connect this person to?

— What existing organization or event can | connect this person to?
| E—

e

Coffee date Create

What event, program, or initiative can | create
to meet this person's needs?

How can | continue to engage this person and ask the right questions?

Continue the
conversation

How can | take our conversations to the next level?



